
 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  



 
  

JOB DESCRIPTION 
 

Job Title Marketing Officer 

Job Holder  

Responsible to: Head of Altruism / Head of Marketing & Communications 

Responsible for: N/A 

Hours: 35 Hours 

Salary Band: £20,888 - £26,000 

 

Main Duties: 1. Accountability for the creation, management and delivery of 
marketing campaigns to drive sales and awareness for all 
aspects of the Beacon of Light trading. 
 

2. Support in driving the use of data to support engagement 
and cross selling to boost sales, revenue and awareness of 
services. 
 

3. Use a range of tools to provide regular reports to 
demonstrate return on investment and impact of campaigns 
and communications. 

 
1. Accountability for the creation, management and delivery of stand-out creative and 

marketing campaigns to drive sales and awareness for all aspects of the Beacon of 
Light trading. 

 

• Meet targets as set out in the Altruism business plan and manage marketing budget 
• Lead on the creation of content and develop marketing plans to support all aspects 

of Beacon of Light/Altruism trading functions capitalizing on traditional and non-
traditional outlets 

• Planning digital marketing campaigns for Beacon of Light, including web, SEO/SEM, 
email, social media, and advertising 

• Support in the creation and delivery of the Beacon of Light Marketing Strategy 
• Build campaign KPI’s and monitor and track the success of each campaign 
• Maintaining our social media presence across all Beacon of Light digital channels 

and grow audiences 
• Creation of annual marketing planner for the trading company 
• Ensure all assets have been final checked, to ensure compliance and quality 
• Adapt the current Marketing process based on business needs 
• Conduct reports for the team and for key stakeholders within the business 

• Deliver a step change of efficiency and effectiveness of facility marketing across the 
website and social media 

• Devise and deliver tactics to grow followers and engagement across Beacon of Light 
social media channels 

• Regularly review creative and delivery against commercial success to identify areas 
of improvement and efficiency 

• Identify gaps in bookings via appropriate booking systems to ensure effective drive 
to maximise space bookings 

• Effectively showcase building users to drive future sales and awareness 

• Effectively showcase building tenants and partners to drive awareness 
 

 



  

• Work with the Head of Marketing & Comms to ensure Altruism marketing co-ordinates 
with and supports the Foundation Marketing Strategy 

• Creation of an advertising plan for the facility spaces with recommendations for the most 
targeting mediums to use 

• Website updates and basic changes (Front end) 

• Utilise strong analytical ability to evaluate end-to-end customer experience across 
multiple channels and customer touchpoints 

• Instrument conversion points and optimise user funnels 

 
2. Driving the Intelligent use of data to support engagement and cross selling to  
            boost sales, revenue and awareness of services. 
 

• Create a comprehensive plan for digital marketing communications which is 
engaging and targeted  

• Create engaging content for digital communications which is tailored to the end 
user  

• Undertake market research with customers and competitors, and use strategic 
assets to sell products 

• Analyse customer data and create bespoke comms accordingly 
• Deliver customer satisfaction surveys 

 
3. Use a range of tools to provide regular reports to demonstrate return on investment 

and impact of campaigns and communications. 
 

• Create visibility reports for key Altruism partners and tenants where appropriate to 
show the impact of our communications 

• Create impact reports following campaigns showing the coverage achieved, return 
on investment and performance against other KPI’s 

• Produce press releases and social posts for Beacon partners 
• Track and evaluate marketing campaigns recommending new strategies for the 

Exec Team/Board  
• Utilise Datawarehouse and Maileon email platform to execute targeted marketing 

campaigns and measure impact   

 
  Other duties: 
 

You will be required to undertake other duties from time to time as required.  

Any potential permanent changes to your role will be discussed, and agreement reached 
prior to being undertaken. You will be notified of any permanent change in writing.  In addition 
to your normal duties, you may be required to undertake additional or other duties as 
necessary to meet the needs of the Foundation of Light. 

Staff are required to work with volunteers in a way of mutual respect and commitment to 
organisational goals and objectives. This includes staff who do not directly supervise 
volunteers but may engage with them within the organisation. 
 

• Provide cover for the FOL Marketing and Communications team as required  
• Attend training and keep up to date with current practices  

 



 
  

 
 
Behaviour and professional expectations 
 

• Maintain working practices in line with Foundation of Light Equality and Diversity, 
Health and Safety and Safeguarding policies; self-awareness of own responsibility in 
these areas  

• Ensure regulatory and legislative requirements are met at all times 
• Conduct should reflect the Staff Behaviour Policy (Code of Conduct); uphold 

Foundation core values (as shown below) at all times 
• Maintain the highest level of professionalism and confidentiality. 
• Attend working groups and CPD session as required 
• Build strong internal relationships 
• Work in collaboration with colleagues to achieve the end goal 
• Ensure positive organisational messages and culture are maintained 
• Contribute to good housekeeping across all Foundation sites and equipment 
• Follow the laid down policies and procedures at all times 

 
 
Equality, Diversity and Inclusion Statement: 
The Foundation of Light (FOL) promotes Equality, Diversity and Inclusion and challenges all forms 
of discrimination through its internal operations and in the delivery of its services in accordance with 
and commitment to the 2010 Equality Act. The FOL protects the rights of individuals and advances 
equality of opportunity for all.  It demonstrates the FOL’s commitment to continuous improvement in 
EDI to create meaningful and sustainable change.   
 
Safeguarding Statement 
We expect all staff, volunteers and partners to share our commitment to maintaining a culture of 
vigilance, and believe that all staff, volunteers and partners have a responsibility to report any 
concerns about the welfare of any child, young person or adult at risk. 
 
Foundation of Light Values: 
Innovative, Passionate, Excellence, Collaborative, Integrity, Agile. 

 



 
  

PERSONAL SPECIFICATION 
 

 
Requirement 

Essential (E) or 
Desirable (D) 

How Assessed (CV, 
Interview, 

Observation) 

Skills and Abilities:  

Excellent written and verbal communication E I 

Understanding of adapting marketing asset to suit 
target audience and asset location 

E I 

Commercial Marketing experience D CV 

Planning and control  E CV 

Team work  E CV 

Work on own initiative E CV 

Interpersonal E I 

Creativity and imagination relevant to the 
workplace 

D I 

ICT and administration E CV 

Ability to work under pressure and to tight 
deadlines 

E I 

Multi-tasking E I 

Ability to establish professional, effective working 
relationships with a range of partners, customers, 
colleagues and participants 

E CV 

Personal Attributes:  

Commitment E CV 

Flexibility E CV 

Honesty and trustworthiness E CV 

Motivation and enthusiasm E CV 

Patience and diplomacy E CV 

Persistence in the workplace E CV 

Determination to succeed and meet targets E CV 

Commitment to equality and diversity, 
safeguarding and health and safety 

E I 

Knowledge and Understanding:  

Sound knowledge of marketing and 
communications 

E CV 

 



 
  

Sound knowledge of digital marketing E CV 

Knowledge of sport and or commercial trading  D CV 

Development and management of external 
partnerships 

E I 

Sound knowledge of up-to-date marketing 
techniques, trends and strategies 

E CV 

Safeguarding D I 

Delivery of exceptional customer service E I 

Of the need to work flexible hours to meet the 
needs of the organisatiion 

E I 

Workplace behaviours and conduct  E I 

Experience:  

Minimum of three years recent marketing 
experience 

E CV 

Market research techniques and manipulation of 
data from software databases 

D CV 

Copyrighting D CV 

Planning and working to budgets E I 

First-class project management E CV 

Monitoring and evaluation mechanisms E CV 

Qualifications (or equivalent):  

Marketing or equivalent qualification E CV 

 



 
 
  
 
  



 
  



 


